TOP BRANDS MAKE SUPPLIERS’ DAY THE SHOW OF CHOICE IN NORTH AMERICA

Thousands of cosmetic chemists and ingredient executives including R&D professionals involved in ingredient/strategic sourcing,
formulation experts, and marketing/sales strategists. These individuals represented cosmetic manufacturers, contract manufacturers,
and flavor/fragrance companies - to name a few. Sampling include: AS Beauty, AVON - LG H&H, AX Beauty Brands, Amway Corp,
=4 Qgﬁ%‘gﬂ@jﬁ Apotheke, Astarte© Cosmetics Inc., Autumn Harp Inc., Aveeno, BEEKMAN1802, Bath & Body Works, BeautyStat, Beiersdorf Inc,
CHEMISTS Benefit Cosmetics, Blistex, Bubble Skincare, Bumble and Bumble, Burt's Bees, Butter Be Kind, CHANEL Inc., COSMAX. INC, COTY,
rrasad  Cargill, ChapStick, Colgate-Palmolive, Combe Inc., Crystal Claire Cosmetics, Dermalogica, Dr. Dennis Gross Skincare, E.L.F. Beauty,
ECRU New York, Edgewell Personal Care, Estee Lauder, Fable and Mane, Federici Brands LLC, Fresh LVMH, Gilchrist & Soames,
Giovanni Cosmetics, Glossier, Glow Recipe, Goop, HCT by KDC One, Harrys Inc., Henkel, Hollister Inc., House of Cheatham, ILIA
Beauty, Jane Iredale Cosmetics, K18, Kendo Brands Inc., Kenvue Inc., Kiehls Skincare Since 1851, Kimberly-Clark, Kolmar USA,
L*Oreal, La Mer, Laura Mercier, Lord & Lily LLC, Lume Deodorant, Lush Cosmetics, Mana Products Inc., Mario Badescu, Mary Kay
Inc., Not Your Mother's, Novartis, Olaplex Inc., OneSkin, Oribe Hair Care LLC, Orveon Global US LLC, Paula's Choice Skincare,
Peach & Lily, Perricone MD, Peter Thomas Roth Clinical Skin Care, Pfizer Inc., Premier Brands of America, Procter & Gamble,
Reckitt Benckiser LLC, RoC Skincare, Rodan + Fields, Schwan Cosmetics, Shiseido, Solabia, Solesence Inc., Suave Brands Co.,
Symrise, Target Corporation, Tarte Cosmetics, Tokiwa Cosmetics International, Walgreens, Wella Company, skinbetter science.

REVIEW THESE 2025 RESULTS!

ATTENDANCE: 11,548 \ NO. OF EXHIBITORS: 675 \ COUNTRIES REPRESENTED: 74
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67% SAID SUPPLIERS’ DAY IS EXTREMELY OR VERY IMPORTANT TO THEIR PRODUCT DEVELOPMENT PLANS
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